Art Against Fire

Joint PR campaign by

Squrzol?Jap & Victor Kaplun




Background and Statistics

Russia has the largest forest area in the world

49,8% of its territory is covered with woods

Source: World Bank



Background and Statistics

Every year the country faces the wildfires problem

Up to 35.000 2,51 min hectares
fires are registred in of forest cover is lost In Russia
the country each year due to forest fires annually

The situation got worse in 2021 and hit an all-time record

18 million hectares

of woods burned in Russia in 2021. This
Is twice as big as the size of Portugal

Sources: Russian Ministry of Civil Defence, Emergencies and Disaster
Relief, University of Maryland Global Land Analysis and Discovery


http://government.ru/en/department/91/

Background and Statistics

Wildfires have a detrimental effect on the environment and economy

$335.000.000

13.000

Is the estimated yearly Is the estimated number of forest
damage to the economy of animals that died in 2019 wildfires,
the Russian Federation according to Greenpeace (no

official annual data available)

Sources: Accounts Chamber of the Russian Federation, Greenpeace



Background and Statistics

Forest fires are closely linked with people's actions

e Unattended campfires

90% e Burning of debris

e Equipment use and malfunctions

of wildfires are

caused by humans  Negligently discarded cigarettes

e Intentional arson

Therefore, one of the best things we can do to prevent forest
fires is talk about the issue and highlight the problem-and its
iImprotance through various campaigns



Why Segezha Group?

One of the Iargest forestry companies in the world
16,1 MmIn hectares total leased forest area

One of Segezha Group's main focuses remaining an
environmentally and socially aware company:

88% of forest plots certified for compliance with the
9 international voluntary forest certification standards

UN Global Compact Member since 2021



What Was The Plan

Develop a PR campaign that would target a broad
audience through various media (traditional, social, outdoor)

Highlight the wildfire issue with a compelling story
* that would communicate a clear message and affect

people emotionally

Choose a region with a severe wildfire problem.
e Krasnhoyarsk region was chosen because it had one of the

largest forest areas in Russia (1/7 of the territory). In 2022, it
also had one of the largest burned areas in the country

To achieve that, find a local influencer passionate
about change and someone people would trust



Who is Victor Kaplun

Famous Siberian artist

Victor is renowned for his distinct
style and works that often reflect
his reaction to important social
issues (environment, Orthodox
Church etc.)

Unfortunately, fire also means a
tragedy for Victor. His mother died
in a fire when he was a child. His
father did not survive the tragedy,
and Victor and his siblings became
orphans




Implementation

Segezha Group learned Victor's story
and contacted the artist. He got
inspired by the idea, so the project
Art Against Fire was born

It included several parts:

e Three paintings that Victor
created, reflecting his feelings
about forest fires

e Billboards that were created on
the basis of the drawings

e A video story about Victor's life
and his thoughts about people's
responsibility to nature

e A photo shoot of the artist in a
burned forest
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Home Master Tourists



The Works

'The birds came home. And there's
none. They have to put a lot of
effort to find a new home. Many
birds die... no one wants to lose
their home. But if you don't want

to lose it, why take it away from
the birds?’

Victor Kaplun



The Work
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‘At one point a lighter become the
forest's master. A fire burns
everything while so many people
try hard to stop it. So-the lighter is

the master.' =T

Victor Kaplun



The Works

'While a campfire is about to burn
the forest, the tourists just turn
their backs on it and leave,
chatting. And like the smoke is an
unpleasant, caustic, so are such
tourists.’

Victor Kaplun



Video Story and Photoshoot

English version
Clickable icon and image

Art Against Fire. Forest Fire Prevention Campaign
by Segezha Group and Siberian Artist Victor Kaplun



https://youtu.be/rX06BgoqHUo
https://www.youtube.com/watch?v=rX06BgoqHUo

Results

Outdoor media T A

Regional and national reaction

Victor's paintings were turned into
billboards and placed around his*home___
town Lesosibirsk, Krasnoyarsk reglon
It's the 8th largest town in the f reglon

Later on, two national outdoofr m*edia
outlets wrote about the case, calling it
‘Three Billboards in Lesosibirsk’

One of Victor's portraits was selected to

be displayed at exhibitions on the
streets of Russian cities
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KoMMepcaHTL | Hamasiyo perwona y

56050 s £6065 & ¥B877a IMOEX 226889 a Ceesai Weekend Y7o NOCMOTPETE B KHHO Ha BLIOIHEL BanoTHHGA mf

Results

M - 1 | | _ | NPOTNBOMNOXapHbIe NNaKaTbl C PUCYHKaMK
Tradlthnal medla B L XyAoXHUKa BukTopa KannyHa
Na tion al an d region al reaCtion KPACHOAPCK W Lo o)) PAAHO it nommacica Y XYAOMHUK

*NECHBlX

CEMOEHI: HOBOCTH FEHACTRO DTHHOE oBNEd GABMOORA YHPFAHHA-CBOONA AAMBENAFW HANEEMHD COVID-IS IHNDATPFYAA OTHRDEB POCCHE EHLE IBEKD,

The case caught attention -

of Russia's top national Segezha Group ycranosuna B Jlecocubupcke

media P latforms: IIPOTHBOMNOXKAPHBIE IIZIAKaThl C pUCYHKaAMH XYZI0XKHHUKaA
Bukropa KannyHa

° Komm ersant (60 mln i:::}-‘ﬂ{::ﬁ:—lm:n TeMa Pa3pyIIHTEABHOM CHIRI OTHA — THYHAA, KOrAa oH 061 pebeHKoM, IPH noxkape norubna ero
visits per month) AT 0OPMATA  Kpacrompory Bubepre pybpicy v

e KP.RU (90-100 min visits e | g [iBbsomen | Tharmgs 1 B oo | Tiomspen 6
per month) Segezha Group yctaHoBursia B Jlecocubupcke nnakatbl €

e MK.RU (over 80 min ik pucyHkamu Buktopa KannyHa

B e h
VI S I tS pe r m o n t ) 1m! HOBOCTHW PETMOHA NONMUTHUKA JKOHOMMWKA NMPOUCLUECTBHA it S
KPACHOAPCK

HOBOCTH
KPACHORAPCKUI

AISO, five |0ca| news media O R, NPOUNEKTHK

— MHHUBET H

ouUutlets re po rted on the case () Segezha Group ycTaHOBUT B Jlecocuoupcke pasMeLLeHs
+ MPOTUBOIIOKapHbIe IVIaKaThl C PYUCYHKaMM

XyaoXHMKa Bukropa KamiyHa H[]Tcﬁzplt:lm e
:Hi B.M. Cypu
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Jlna npoexTa BUKTOp CO3Aan TPW PUCYHKE, KOTOPLIE MOCBALLEHBI MPUYMHAM 1 Q EDP?C Pinned Message
yXKacHbIM NOCAEACTBMAM NecHbIX NMOXapoB OT PyK Yenoseka. M3 atux paboT coenatot worve 51 675 subscribers | Mpucnats HosocTs: @borus_bbot. P..
nnakaTbl M pa3MecTaT Ha ynuuax JlecocnBupcka. XyQoxHUK NYLLb HageeTcH, YTo Moaw e S

R I l NOAMYT, KaK e necy Hy)xHa Halua No6oBb W 3a60Ta.
e s u s BEugeo npo coBmecTHbld NpoekT Segezha Group w xyooxHWka Buktopa KannyHa

CMOTPMTE H ve!

Social media A \\

Regional reaction

Ove r 200.000 tOta I -- | 1\ ‘ \ roe:;;v;;;p;?; XYOOXHUK Bblpasui B KapTUHax YyBcTBa oT
[ ]
VI eWS 0 n VK, Ya n d eX : — - : BukTOp KannyH — XyQOXHKK, 4118 KOTOPOro o4eHb BaXHa
e R Y CBSA3b YENOBEKA C necoMm. Jlec okpyxan AeTCKUIA oM, B
Ze n 9 Te I eg ra m N Y e il ! ; ¥ 2 e Yo | L koTopblit BUKTOp Nonan nocne rubenu ero mMaTepy B noXxape.

C petcTea Xy4oXHUK nwobun npoeognTb B Necy MHOro
BPpeMeHK, 4HTO OTpa3unocChk B €ro TBOp4HEeCTBE U CTano

% " =
Four top regional g —— el EECERET
Telegram channels (30-
50.000 subscribers) P M oioirs | B scowocam o T .
and several regional VK REEREEEE |
channels (the top one R
Wit h 70.000 WMeHHO YenoBeK CTaHOBMTCA FaBHOM NPHMUMHOI NECHBIX MOXKAPOB — MO AaHHbIM

MUYC, ato npoucxoaunt B 90% cnyvaes. KoHe4Ho, Mano KTo cneuuanbHO NogXWUraeT

S u bSC ri b e rs) W rote nec. Yalle Bcero K 3ToMy NPUEOLAT NPOCTO HeobAyMaHHele aeicTena. Hanpumep,

CCTaBNeHHad CTEKNAHHAA EFTI:-IRI{E, HYEepes KOTORYHD NpenomMnAaeTca can HEYHBIA ny4

a bo u t t h e Ca Se NOAMMWraeT CyXyto Tpasy.

WmenHo nostomy xonguHr Segezha Group cTapaeTca NpuBeYyb K NpobnemMe Kak

MOMHO BoNbilie BHUMaHUA. COBMECTHO C KPAaCHOAPCKMM XyA0KHUKOM BUKTOpOM

KannyHom KOMNaHWA co3fana TEOPYECKUA NPOeKT, KOTOPbLIA AOMMEH 3a06Th KaK BmecTe ¢ NpuxofoM BeCHbl U neTa B CMBMPU HauMHaKOTCH

MO}HO Bonblle NHgel 3a MUBOE M OCTAHOBWTL WX OT GE3aYMHbIX MOCTYIKOB. noXapbl. JTeCOCUBUPCKMIA XYAO0XKHUK Hanucan Tpu KapTuHbl, B
— KOTORbIX BbIpa3nWn CBOW YYBCTBA OT NONbIXakoLWMX Necos.



